
The past three months have been extremely busy for our marketing team. In addition to being in the 

middle of a new recruitment cycle, we have supported the institution with its largest graduation 

ceremony, ran an open day, produced several social media campaigns and supported the CEO’s office with 

the weekly Community Champions and Critical Dialogue shows, which are broadcasted live on the 

Cornerstone Institute Youtube and Facebook pages, on Bush Radio 89.5FM, on CTV and in podcast 

format on Spotify, Google Play and other platforms. 

This bulletin edition will highlight the work that the marketing department has done in the last quarter 

of 2021.

B U L L E T I N
MARKETING

Welcome to the 4th Quarterly Marketing Bulletin for 2021

The marketing department functions as a service provider to assist all Cornerstone Institute 

departments with work to be designed or conceptualised for internal and external consumption, 

ranging from developing posters and editing website tabs to conducting live streams and writing 

articles. 

As always, we ask that you please email assistance and collaboration briefs (with as much information 

as possible) to marketing@cornerstone.ac.za at least one week in advance. The earlier, the better – 

particularly where graphic design and videography are concerned.
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D E C E M B E R  2 0 2 1

Collaboration

mailto:marketing%40cornerstone.ac.za?subject=


Q U A R T E R L Y  H I G H L I G H T S

Recruitment

In the last quarter, the recruitment drive for the first 2022 semester has taken full effect, the recruitment 

team has been busy converting leads generated by the rest of the marketing team into applications and 

registrations.

As of the 14th of December, we have received 3 429 enquiries, 1 954 incomplete applications, and 621 

complete applications. There are 546 accepted students and 188 registrations in progress. 

Our recruitment campaigns also moved from general departmental advertising into more programme 

specific marketing this quarter. We boosted the collateral  on our Facebook and Instagram pages.

2021.12 | MARKETING BULLETIN 2

The primary function of the marketing department is lead generation. This requires ensuring that we 

generate interest to study with the institution. In the last quarter,  lead generation efforts included an 

ongoing Google Ad-Word campaign, various social media campaigns, promotions and boosts, hosting 

an open day and attending an expo.

L E A D  G E N E R AT I O N



Open Day

Open Days provide an opportunity to get information about the 

different academic programmes and what they involve. These 

days are essential for lead generation as they ensure that potential 

students feel that they are making the best study choices.

Unfortunately, due to restrictions caused by the pandemic, no 

in-person Open Day was possible. However, the marketing team 

ran a three-day Open Day campaign between the 22nd and 24th 

of November. 

This event presented prospective students with an ideal 

opportunity to explore the vast range of study options that 

Cornerstone offers, as well as to learn about who we are as an 

organisation. All faculties and departments were featured in this 

event, and activities included welcome message videos from 

the Dean, CEO and Student Services, information about financial 

assistance, information about all our faculties, our values and our 

history. 

All Virtual Open Day presentations are available on Cornerstone 

Facebook and Instagram. 

Exhibitions

Every year, the marketing team attends several 

exhibitions and school meetings aimed at high 

school learners in Grades 10, 11 and 12, their 

families and teachers. These events are an 

opportunity to form long-term relationships that 

will ultimately become student leads. 

In the last quarter, our marketing team was part 

of an exhibition hosted by Year Beyond Career 

Expo. We also presented our Institution and 

programme offering to a platform for 

representatives from various municipalities in the 

Western Cape at an SDF Forum in Langebaan, 

and met with several schools in the Sunningdale 

area including Curro Sandown, Parklands College 

and Tableview High School. 
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https://www.instagram.com/tv/CWlM6QCKFEP/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/CWpv_tYqy0O/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/CWlfkK5qzfd/?utm_source=ig_web_copy_link
https://www.yearbeyond.org/
https://www.yearbeyond.org/


Social Media

Cornerstone is using Social media as a marketing tool to connect with our audience, build our brand, 

generate leads, and drive website traffic. This is done through consistently publishing content on our 

social media profiles, listening to and engaging our followers, analysing results, and running social media 

advertisements. 
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B R A N D  AWA R E N E S S

Brand Integrity & Awareness refers to the degree to which customers are able to recall or recognise a 

brand under different conditions. To achieve this goal, the marketing team must ensure that in all our 

communications, messaging is consistent with the brand and that who we are, what we do, and why 

we’re different from other institutions, is clear to all.

The social media platforms that we are using at the moment are Facebook, Instagram, Twitter, LinkedIn, 

and YouTube. Over the past quarter, the Cornerstone social media pages have supported all the ongoing 

institutional activities, such as Open Day, recruitment, Critical Dialogues and graduation. 

In addition, our social media pages also ran a brief campaign ahead of graduation, showcasing previous 

graduation ceremony highlights, and participated in the international 16 Days of Activism campaign by 

the UN.

https://www.facebook.com/cornerstoneinstitute
https://www.instagram.com/cornerstone.institute/
https://twitter.com/Cornerstone_CPT
https://www.linkedin.com/company/cornerstone-insti/
https://www.youtube.com/channel/UCV76GDYtdgT MAXNT-r8T-HQ
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Critical Dialogues

In October, the Critical Dialogue format changed from monthly Facebook and Youtube live events only 

into a weekly live broadcast on Bush Radio 89.5FM and live streams on our Facebook page and You-

Tube channel, which are later shared on CTV and as podcasts. 

CEO Chats with Community Champions is a new programme that started at the same time as the 

new Critical Dialogues format. This project is hosted by Cornerstone CEO, Noel Daniels. In Community 

Champions, Noel Interviews social or cultural activists associated with Cornerstone and identified as 

community champions.

This quarter we have hosted over 10 Critical Dialogue and Community Champions episodes. 

To learn about these programmes visit our events page.

https://cornerstone.ac.za/events/
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C O M M U N I C AT I O N S

Ensuring that all the communication within the institution is comprehensive and aligned with our brand 

identity is one of the primary functions of the marketing department.

The way we interact with students from enquiry to graduation is part of the ongoing internal 

communication process.

Website

The marketing team, in collaboration with the IT department, continues to work on the overall

 improvement of the website to ensure that it is visually appealing, user-friendly and compliant with 

higher education standards.  

Adeola Poroye, the IT manager, continues to lead the website update project and has already made 

significant progress by updating the overall look of the website programme pages and event tab. All 

website updates can be seen here.

Branding & Events

This quarter the marketing team has continued to work on various design projects including; the updated 

Cornerstone fact sheet design; staff signatures; student profiles for funders; birthday cards; departmental 

leaflets; and creating designs for all our departments and programmes.

The marketing department has supported various other departments on a number of projects including 

graduation, where we created the programme booklet, individual slides for graduation, and provided 

support on the day. 

In addition to graduation, other notable projects that have involved the marketing department include 

the further amplifying of Executive Dean Rudi Buys’s column on our social media pages, providing support for 

the inaugural entrepreneurship symposium by the business studies department, a social media mental 

health campaign by the psychology department and a fund-raising concert with Maya Spector.

https://cornerstone.ac.za/
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Closing

In preparation for next year, the marketing team has already reviewed our successes and shortfalls in 

2021 and are preparing for 2022 with a new strategy to improve efficiency.

We thank everyone who has contributed to our work this year and hope that the festive season will be 

enjoyed by all.

All the best for 2022!


