Higher Certificate in Business Studies
(minimum one year, maximum 3 years, 120 credits)

Details of the Higher Certificate in Business Studies (NQF5)
Leadership Studies
(48 or 54 credits)
Intercultural
Communication

Business Studies
(48 credits)
Accounting

Information Skills
(8 or 16 credits)
Research and Study
Skills

Ethics

Economics

Leadership Studies

Introduction to
Marketing

English for Academic
Purposes (only for
those with NSC
diploma and certificate
pass)
Business and
Information
Technology

Introduction to Project
Management (only for
those with NSC
diploma and certificate
pass) OR
Project Management

People Leadership,
Management and
Administration

Practical (10 or 8
credits)
Enterprise Leadership Business Plan
(8 credits for those
without an NSC
bachelor pass)

Personal Development
in the Workplace

Module Descriptions
Leadership Studies
Intercultural Communication (12 credits)
This is a foundational module in communication. It focuses on the critical study of human communication in a
variety of formats such as verbal, non-verbal and written forms. The dynamics of interpersonal and organisational
communication will be studied, focusing on the importance of gaining cultural intelligence and communication
skills, in order to participate more fully in a socially and culturally complex society. This module will include a
study of topics such as public performance, audience analysis, active listening, rhetorical theory, cultural context
and conflict management in order to achieve this aim.
Ethics (12 credits)
This module is designed to help the student build an ethical framework that takes into account a holistic
understanding of the human person (head, heart and hands). Students are exposed to ethical theories that enable
them to reflect on ways in which to respond to current moral, intellectual and social questions. Students will
work to integrate ethical theory into their experience of life and explore how this contributes to the good of the
world.
Leadership Studies (6 credits)
The purpose of this module is to provide a theoretically grounded overview of leadership, addressing multiple
perspectives on leadership. It aims to develop people who are able to lead in the context in which they find
themselves, and engage critically with leadership, especially in the South African and African context. Through
the course of this module students will engage in the theory and practice of leadership as well as
personal/character development.
Introduction to Project Management (6 credits) (for those without an NSC bachelor pass)
This module introduces student to project management, identifying systematic ways to managing projects
effectively. Students are introduced to the basic concepts and terminology of project management, including
project planning, scheduling, resource management, monitoring and evaluation and project life cycles. The

module lays the theoretical foundation for project management, with application of the principles through case
studies.
OR
Project Management (12 credits) (for those with an NSC bachelor pass)
This module is designed to help the student plan bigger undertakings in a systematic way to ensure that the
chances of successful implementation are optimised. The project management techniques have become the norm
for undertaking bigger projects and initiatives for its thorough and systematic analysis, scheduling and control
techniques.
Personal Development in the Workplace (12 credits)
This module explores the theory and practice of leadership in the context of the business as well as faith-based
organizations. Attention will be given to issues such as understanding ourselves as leaders in light of Scripture,
calling and temperament and our role as stewards of those we lead. Specifically, practical discussions will focus
on the internal make-up of leaders, managing change – both internal and external, development of human
resources, situational leadership styles and working as a team. The module will focus on helping the student
become more self-aware and evaluate their own development priorities.

Business Studies
Accounting (18 credits)
This module is designed to introduce students to underlying accounting transactions fundamental to completing
the financial accounts of a business. The module focuses on the accounting treatment and disclosure of the
transactions related to business activity from small businesses to large companies. In addition students will be
introduced to value added tax, the analysis and interpretation of financial statements as well as communication
and decision making utilising financial information.
Economics (6 credits)
This module introduces students to the basic concepts of economics, the study of the use of scarce resources.
Students will engage with issues of the allocation of scarce resources and the effect on human dignity. They
will be challenged to think practically and critically about how they personally engage in the allocation of their
own resources as well as the production and consumption of goods and services, and the distribution of wealth.
Introduction to Marketing (12 credits)
This module introduces the fundamental principles of marketing management and emphasises management
principles in dealing with such areas a customer service management, and marketing research for decision making.
The module is framed in the South African context to help students grasp the fundamental concepts but it also
places emphases on emerging markets.
People Leadership, Management and Administration (12 credits)
People are the most valuable asset in any business and business leaders need to know and understand people
issues in a business environment. This includes recruitment and selection, staffing models and requirements,
organisational development, remuneration management, morale and motivation management, legal requirements
that impact on employing and dismissing staff, as well as administrative requirements and best practice. Moral
leadership and values are integrated into this module.

Information Skills
Research and Study Skills (4 credits)
This module enables a student to develop their critical thinking ability in order to source and evaluate academic
material. Students will understand plagiarism and referencing and learn to write and reference a structured
academic paper.
English for Academic Purposes (8 credits) (only for those with NSC diploma and certificate pass)
This module concentrates on the skills needed for successful tertiary study. Special attention is paid to listening
and reading for comprehension, writing clearly and logically, and giving proper credit to sources utilized. Students
will develop these essential skills through exposure to readings and talks, and practise in a supportive environment
where they will receive detailed feedback.
Business and Information Technology (4 credits)
This module is designed to help students understand information technology (IT) and how businesses can utilise
it to achieve their business objectives.

Practical

Enterprise Leadership -Business Plan (10 credits for those with NSC bachelor pass, 8 credits for others)
This module is a practical application of the business leadership knowledge and skills developed in other modules
in this programme. Students will prepare a full business proposal that will enable them to start up or improve the
running of a profitable business enterprise, demonstrating sound financial, business and ethical principles.

